














In the very long term we surely have to 
explore the universe at large. We have 

to leave the solar system and explore it. 
You can argue that now’s not the time 
to do that, but it’s a strong argument 

for having a space programme. It’s 
inspirational, and of immense cultural 
value. People are motivated to take up 
science to reflect on the universe. It’s 
worth having a space programme just 

to reflect that value.

dr JEFF FOrSHAW, 
pHySicS prOFESSOr At tHE 

univErSity OF mAncHEStEr, 
On SpAcE prOgrAmmES:
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There are some truly impressive job titles out there. Being 
a father of molecular gastronomy (page 52), or architect 
of RenderMan (page 60) is difficult to beat. Unless you're a 
real-live astronaut — surely the epitome of a cool job. 

Mankind still has a childlike fascination with space.  
The recent successful return of Japan’s long-term 
mission from the International Space Station, broadcast 
live by Discovery Channel HV Japan on November 22, 
2011, is another reminder to us of just how universal our 
excitement over space flight really is — and how like never 
before, the opportunity to venture beyond our atmosphere 
has really become a global one.

So what would it take to make it onto one of those 
missions? We take a detailed look at how to get there, and 
what the experience before, during and after, is actually 
like (page 36). For me, reading the personal accounts of 
two of the 12 people to set foot on the moon was a joy. 
And if our writer Chris Wright is anything to go by, it was 
a thrill to compile too. He even sent me a note, admitting 
that aside from three lengthy interviews, he had gone 
slightly overboard researching our space extravaganza: "I 
reeeeeeeally over-researched this; read four books, watched 
three DVDs… total information overload. Fun though!"

Going overboard is a big part of Discovery Channel 
Magazine. For our second banner feature, on animation 
(page 60), I spent many pleasurable hours interviewing 
practitioners in the film animation field, whose jobs have 
seen their work appear in films like Kung Fu Panda, Toy 
Story, The Matrix, Terminator 2 and Avatar. It was another 
long study in pleasant obsession — which is an apt 
description of an industry in which it often takes up to five 
years to complete each movie. 

We explore other obsessions, including the 
revolutionary world's fondness for the AK-47 (page 74),  
a weapon which, while iconic in its design, is not actually 
the most accurate of shooters. Less fierce but no less 
frenzied is our exploration of the weird and wonderful 
universe of Japan's otaku (page 86), a colourful  
subculture in which fandom becomes a way of, even an 
expression of, life.   

And speaking of expression, you might be wondering 
what the image on the right is. It’s not the International 
Space Station, but you’re close. It is an artist’s impression, 
courtesy of NASA, of the Space Station Freedom. The 
1991 painting shows what could have been a permanently 
crewed orbiting base, an attempt at international 
cooperation which was to be funded by a dozen countries 
and completed in the 1990s. It never came to fruition, but 
is a pleasant reminder that where space, science and art 
is concerned, we love to dream big. So here's wishing you 
a New Year filled with pleasant and prosperous obsessions 
— filled with dreaming big, and delivering even bigger.

TO OUTER SPACE 
AND BEYOND
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